
Leverage the imagination of 
the world’s children to grow 
your brand into the future. 



Forging Iconic Brands

• Anthropologie
• Wacom
• Faber-Castell / Safilo

Find Deep 
Purpose

• LEGO
• Madewell Inc.
• Galeria Kaufhof

Connect 
with the 
Future



Find Deep Purpose





Wacom
Wacom launched a contest to celebrate 
creativity with ICAF.

“The Tea Party” by Jessie Edwards“The Precipice” by Ryan Parker

Wacom Grand Prize winners 



Faber-Castell Safilo Group



With one million LEGO bricks, children 
created magic for three days at their 
World Children's Festival at the National 
Mall across the U.S. Capitol.

“We are thrilled to bring a LEGO building 
experience to the world’s largest 
celebration of creativity and imagination 
on the National Mall. What the 
International Child Art Foundation does 
to encourage a child’s inner creativity is 
something we passionately admire and 
are proud to support, because we believe 
children who are exposed to creative 
activities from a very young age go on to 
become the world’s most meaningful 
contributors.”   

LEGO’s PR agency, Flashpoint PR, estimated that LEGO’s 
sponsorship resulted in more than one million dollars in 
ad-equivalent publicity.

Michael McNally
LEGO Brand Relations Director

Connect with the Future









Madewell
Customers donated their old 
jeans to ICAF so children turn 
them into artistic expressions.



The Denim Art Shows 
at Madewell stores.



To celebrate the World Cup in Munich, 
Galeria Kaufhof partnered with ICAF to 
ship life-size wooden figurines to twenty 
countries where children transformed 
them into cultural icons.

Galeria Kaufhof



Costa Rica Nigeria Washington, D.C. UAE South Korea



“Ms. America” from Texas “Handsome” from Pakistan



Reimund Baumheier
Managing Director, Galeria Kaufhof

“The FIFA World Cup in Germany was a global 
event, and while grappling with this theme, only 
one global solution came into consideration. In 
cooperation with our partner, ICAF, we gave birth 
to this idea as an art project… This is art in its 
purest form… For us, this exhibition was a huge 
success and was very well received by our 
customers.” 

“Loveday” from the U.K.



Incorporated in the District of Columbia in April 1997 
as a 501(c)(3) nonprofit, ICAF serves American 
children as their national arts organization that 
cultivates their creativity and grows mutual empathy 
among them and their peers worldwide through the 
universal language of art. 

ICAF’s organizes the world’s largest school art program 
as an intervention, produces the World Children's 
Festival to sever the intergenerational transmission of 
trauma and hatred, and publishes ChildArt magazine 
to inspire learners of all ages.

Let’s democratize creativity for the Fourth Industrial 
Revolution and develop mutual empathy for a more 
perfect union!

ICAF  │ 2549 Virginia Avenue, NW│ Washington DC 20037 │ +1 202 530 1000 │ http://ICAF.org │ childart@icaf.org


